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 Tujuan dari penelitian ini adalah untuk mengetahui pengaruh 
category characteristics, customer characteristics, dan customer activities 
terhadap unplanned purchases di Carrefour Golden City Mall Surabaya. 
Category characteristics dikelompokkan berdasarkan coupon, display, 
hedonicity. Customer characteristics terdiri dari  gender, household size dan 
shopping with others. Customer activities terdiri dari shopping list, 
shopping frequency, shopping patern, amount of time dan method of 
payment.  
Penelitian ini menggunakan regresi logistic dengan 150 konsumen 
Carrefour Golden City Mall Surabaya sebagai sampel. Teknik pengambilan 
sampel yang digunakan adalah purposive sampling, dengan kriteria usia 
minimal 17 tahun karena pada usia tersebut sudah dianggap dewasa dan 
bisa mengambil keputusan, serta minimal 1 kali sebulan dalam 1 tahun 
terakhir mengunjungi Carrefour Golden City Mall Surabaya. 
 Penelitian ini menemukan bahwa variabel coupon berpengaruh 
positif secara signifikan terhadap unplanned purchases, variabel display 
berpengaruh positif secara signifikan terhadap unplanned purchases, 
variabel hedonicity berpengaruh  positif secara signifikan terhadap 
unplanned purchases, variabel gender tidak berpengaruh terhadap 
unplanned purchases, variabel household size tidak berpengaruh terhadap 
unplanned purchases, variabel shopping with others berpengaruh positif 
secara signifikan terhadap unplanned purchases, variabel shopping list tidak 
berpengaruh terhadap  unplanned purchases, variabel shopping frequency 
berpengaruh  negatif secara signifikan terhadap unplanned purchases, 
variabel shopping pattern berpengaruh positif secara signifikan terhadap 
unplanned purchases, variabel amount of time berpengaruh positif secara 
signifikan terhadap unplanned purchases, variabel method of payment  
berpengaruh  positif secara signifikan terhadap unplanned purchases. 
 
Kata Kunci : Category Characteristics, Customer Characteristics, 





THE INFLUENCE OF CATEGORY CHARACTERISTIC, CUSTOMER 
CHARACTERISTIC, AND CUSTOMER ACTIVITIES 
TO UNPLANNED PURCHASES 
IN CARREFOUR GOLDEN CITY MALL SURABAYA 
 
ABSTRACT 
 The objective of the study was to investigate the influence of 
category characteristic, customer characteristic and customer activities on 
unplanned purchases among customers in Carrefour Golden City Mall 
Surabaya. Category characteristics grouped by coupon, display and 
hedonicity. Customer characteristics consist of gender, household size and 
shopping with others. Customer activities consist of  shopping list, shopping 
frequency, shopping patern, amount of time and method of payment.  
This study using logistic regression analysis with 150 shoppers 
conviniently sampled at Carrefour Golden City Mall Surabaya as the 
sample. The technique which is used to take the data is purposive sampling, 
with the criteria at least 17 years old, because they are considered adult and 
can make a decission, and at least once a month in a year last visited 
Carrefour Golden City Mall Surabaya 
 This study found that variable coupon positively effect and 
significant on unplanned purchases, variable display positively  effect and 
significant on unplanned purchases, variable hedonicity positively  effect 
and significant on unplanned purchases, variable gender not effect on 
unplanned purchases, variable household size not effect on unplanned 
purchases, variable shopping with others positively effect on unplanned 
purchases, variable shopping list not effect on unplanned purchases, 
variable shopping frequency negatively  effect and significant on unplanned 
purchases, variable shopping pattern positively effect and significant on 
unplanned purchases, variable amount of time positively effect and 
significant on unplanned purchases, variabel method of payment positively  
effect and significant on unplanned purchases. 
 
Keywords : Category Characteristics, Customer Characteristics, 
Customer   Activities and Unplanned Purchases 
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